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LET'S NOT GET AHEAD OF OURSELVES, JAMAL!
ENDORSER CHAMPION ANGELINA WILL FIGHT
THE INFLUENCER JACKY FOR THE ENDORSER

TITLE TONIGHT!

THIS STORY |S BASEP ON A RESEARCH PAPER BY PROFESSOR A. SCHOUTEN, PROFESSOR L. JANSSEN AND
M. VERSPAGET ON CELEBRITY V5. INFLUENCER ENDORSEMENTS IN ADVERTISING (2020).




AS AN ACTRESS, ANGELINA

THE ENDORSEMENT & KNOWS HOW TO USE A 6UN

CHAMPION IS ANGELINA,
FIGHTING THE INFLUENCER Q)= ,
ON BEHAVE OF THE _sbi\dg

CELEBRITIES ’
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I PON'T CARE IF YOU ARE MY
BROTHER, | WILL SHOOT YOU

I WANT TO THANK MY
TEAM, T WOULPN'T HAVE
PONE THIS WITHOUT THEM

MULTIPLE AWARPS
WINNING TALENT

ANGELINA WILL FIGHT
AGAINST INFLUENCER
LEGEND, JALKIE

Followers
260 MILLION

WELCOME TO A
NEW vLOG! TOPAY
I WILL SHOW You

MY HIGHLY

REQUESTEPD
QUICK BOXING
WORK-OUT




INFLUENCERS ARE VERY INVOLVED WITH THEIR FOLLOWERS;
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WE 407 [ CAN'T MAKE SOMEONE LOOK LIKE THE INFLUENCER AND THEREFORE
,\"ﬁ 97 9 9 UPPER HAND! THE CROWP IS chmendliog
W’ GOING CRAZY BECAUSE THEY '
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Q¢ LIKE HOW A FITNESS
INFLUENCER GRACEFULLY
ENPORSES FITNESS PROPUCT
BecAUSE IT FITS HER BRANPD.
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RIGHT ON TiMe
ROUNP 15 ovep




pip YOU ENOW THAT
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H A WELL,

JamaL,
WHEN PERCENVE
ARE HIGH
IVENTIFIGATION 15 HIG
ESPEGIALLY 2

|
OR INFLUENOE?S.

YES, I KNEW THAT!

ANTHONY, DID YOU KNOW THAT WISHFUL IPENTIFICATION
IS HIGH BECAUSE INFLUENCERS ARE CONSIDERS
ORPINARY PEOPLE, THEREFORE THEY'RE PERCEIVED
AS SIMILAR WHICH MAKES IPENTIFYING WITH THEM
eAsler.




ROUND 3
Trustworthiness

WELL ANTHONY,
IT S€EMS LIKE JACKIE
1S GOING FOR THE KILL
THIS ROUNP!

ANGELINA POESN'T
SeEM TO BE AS
AUTHENTIC as
JACKIE, WE ALL

KNOW THAT YOU

MUST BE YOURSELF

TO BE TRUSTED

ESPECIALLY FOR THIS ROUND,
TRUST CAN HELP WITH HIGHER
APVERTISING ATTITUDE, PROPUCT
ATTITUPE AND HIGHER PURCHASE
INTENTIONS

ow No!
NGELINA IS POWN, A PERFECT HIT
TO THE Jaw!

&UESS WE HAVE A
WINNER, JAMAL!




THE WINNER IS

THE INFLUENCER

ENDORSING A PROPULT THAT ENHANCES
THE FEELING OF PERCEIVED SIMILARITIES

THIS WAS THE FINAL AND WISHFUL IPENTIFICATION, 1S
CELEBRITY V6. IMPORTANT. BECAUSE WHQ 15 ENPORSING A
INFLUENCER FIGHT IN PROPUCT ISN'T AS IMPORTANT AS WHAT (S

€ EXPERIENCE ENPORSED BY THE WHICH ENDORSER!
TH

CATEGORIE. HOWEVER
THIS 16 NOT THE END OF
THE BATTLE OF THE OU'RE KNGEKING ME OUT WITH

ENPORSERS! THAT SENTENCE, JAMAL.
: LET’S 60 CELEBRATE!

FOOP, FASHION, AND BEAUTY
INFLUENCERS HAVE FOUGHT A
CELEBRITY ANP CAME OUT ON TOP.
MAYBE WE WILL SEE A CELEBRITY V&
INFLUENCER FIGHT WITH HEPONIC
600DS, SEARCH GOOPS OR EvEN
UTILITARIAN GOOP. WHAT PO YOU THINK
ANTHONY 2

CELEB?!TIES SHouLp PO 4
PANcEe BATTLg!



